
Infocom's Non-
Interactive Non-Fiction



Infocomics (1988)
• SG1 - Gamma Force in Pit of a Thousand Screams (Amy 

Briggs)


• SL1 - Lane Mastodon vs. The Blubbermen (Steve 
Meretzky)


• SZ1 - ZorkQuest: Assault on Egreth Castle (Elizabeth 
Langosy)


• SZ2 - ZorkQuest II: The Crystal of Doom (Elizabeth 
Langosy)









Quester’s Log

• “What was really cool about these was that the player 
was able to make their way through the (fairly basic) tale 
from the unique perspective of each character before 
reaching the story’s climax, which allowed us to see the 
characters motivations, fears, triumphs and so forth in a 
way we would not have been able to otherwise.”



Tom Snyder Productions

• Agent USA and Bannercatch (published by Scholastic)


• Halley Project (published by Mindscape)


• Run For the Money (published by Scarborough Systems) 


• In Search of the Most Amazing Thing, Snooper Troops I 
and II (Spinnaker)



































Fooblitzky







$ Fooblitzky $

• Summer 1985: Released, NZT readers only for 6 months


• Winter 1986: $39.95


• Summer 1987: $14.95 “Classic Titles” list


• June 1987: $9.95



Fooblitzky













































Cornerstone
• “A sophisticated database manager for non-

programmers”













• Oct 82:  Business Products division founded. "Cornerstone" 
development begins.


• 11/1/84  Cornerstone announced at NYC press conference.


• Jan 85:  Cornerstone released. $495.


• Sep 85:  "A Mind Forever Voyaging”. First layoffs due to 
"Cornerstone"s commercial failure (despite hiring a separate 
sales and marketing team).


• Feb 86:  “Ballyhoo". Price cut for "Cornerstone" (to $99.95).         


•  Jun 13 86: Merger. Activision Inc. buys Infocom for stock 
swap worth $7.5-9.0 million.



The Digital Antiquarian

• “Infocom could quite likely have survived if they’d avoided 
Cornerstone and made smart business decisions, and the 
world of gaming would doubtless have been a better 
place for their tradition of literacy, thoughtfulness, and 
innovation.”


